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 I 
摘  要 
 
孤独指的是一种实际体验到的和所期望的社会关系之间存在赤字的主观感
觉，是一种主观感知到的社会隔离感（Social Isolation）。这种体验到的主观感觉
或者是长期形成的性格特性，或者由短暂的情境因素所引发。孤独存在的历史似
乎和人类存在的历史一样长。按照进化论视角的解释，孤独是进化适应的结果。
孤独被诠释为一种进化适应的生物学信号（A Biological Signal）。孤独促使个体
行为的变化以帮助回避风险和保护基因的延续。 
社交媒体日益普及和发达的今天，孤独仍然十分普遍。手机、微博、微信、
虚拟社区、网络论坛……，尽管种种形式不同的社交媒体使得人与人之间的沟通
变得那么地触手可及，但是孤独感仍然广泛存在。 
鉴于孤独存在的广泛性和渗透性，众多专家和学者围绕孤独这一主题开展了
许多深入的研究。然而，以往有关孤独影响作用的研究主要分布于社会学和心理
学领域，且重点研究孤独对个体生理和心理所产生的负面影响。而营销领域却是
鲜有以孤独为核心变量的研究，直到近年来才刚开始关注孤独对个体消费者产生
的影响。本研究旨在提升我们对孤独的理解。具体来说，基于相关理论和已有的
孤独研究，本文试着分别探讨孤独对个体创造力、产品触摸行为和物质性应对的
影响作用。 
全文共分为六章，各章的主要内容如下： 
第一章是导论，对论文作一个开篇性的简要介绍。具体包括研究背景的分析、
研究问题的提出、研究思路的阐述以及论文内容组织与框架的介绍。 
第二章为文献基础，共回顾整理了五个方面的文献资料。首先，对孤独相关
的文献进行回顾和评述，包括孤独定义及原型、孤独的测量、孤独成因和应对、
孤独对个体身心健康、认知和社会行为的影响、以及营销领域孤独相关研究；其
次，梳理了个体创造力相关研究，总结了创造力的定义、测量工具以及影响因素，
特别是区分了不同测量任务对创造性思维方式的反映；第三，相关理论概述，包
括具身认知和知觉符号、依恋理论、信息加工方式。 
第三章研究孤独对个体创造力的影响。该章通过四组研究，系统地检验了孤
独对个体在不同类型的创造性任务完成表现的影响。 
第四章探讨孤独对个体产品触摸需求的影响。在形成假设和数据的收集基础
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II 
上，检验了孤独对个体产品触摸需求的影响。 
第五章探讨孤独对物质性应对的作用过程和边界条件。通过 3 个研究检验了
感知社会支持在孤独与物质性应对关系之间的中介作用，以及心理控制源对这种
中介作用过程的调节效应。 
第六章为全文总结，包括研究结论、研究的创新点、研究的实践价值、以及
未来值得进一步研究的方向和课题。 
本文主要的研究结论如下： 
1. 孤独对创造性认知影响。历史和现实生活中有关孤独和创造力关系的名言
趣事很多。然而，在对以往的文献进行梳理后我们发现，有关孤独对于创造性认
知的影响仍然缺乏系统的研究。由于创造力应用领域的广泛性和所起作用的重要
性，创造力成为一个研究的焦点问题，众多学者对影响创造力的因素进行了深入
的探讨。然而，尽管已有的研究对创造力影响因素的理解提供了很多洞察与见解，
但仍然还有重要的因素值得探索，有学者更是呼吁进行更多的消费者创造力研
究。我们探究孤独对创造性认知具有怎样的影响。基于具身认知理论和孤独相关
文献，我们认为孤独对创造力影响作用的性质取决于创造力任务类型。当个体处
于孤独状态时，一方面个体自身会感觉到社会隔离感、没有嵌入感以及缺乏联结
感，这种感觉会削弱个体整合性认知倾向，不利于发现事物间的联系，从而损伤
个体在创造性联结任务表现；另一方面孤独使人感觉到与众不同，这种感觉会增
强个体差异性认知倾向，从而提升个体在新颖想法产生任务表现。四组研究系列
为我们的理论假设提供了系统的支持。 
2. 孤独对产品触摸需求的影响。以往众多研究检验了孤独对个体在社会活
动中的行为表现的影响，例如，攻击行为、自我揭示行为（Self-Disclosure）、以
及交流过程中的互动性等。然而，关于孤独对个体在购物过程中行为表现的影响
却仍然不清楚。基于依附理论和孤独感的相关研究，我们预测孤独使得消费者在
购物过程中具有更高的产品触摸需求，数据结果为我们的理论假设提供了实证的
支持。 
3. 孤独与物质性应对：感知社会支持和控制点的作用 
人们通常从社会系统中得到他们想要的东西，而这个过程主要通过二种途径
来实现：或者是通过社会的支持和认可，或者是通过金钱。本研究探讨了孤独影
响物质性应对的作用过程和边界条件。我们预测孤独会降低感知社会支持，进而
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提升物质性应对倾向。进一步地，这种间接关系的存在与否又取决于个体的心理
内外控制点。具体来说，我们预测孤独降低感知社会支持，进而提升物质性应对
的作用过程仅仅发生于内控条件下，而对于外控条件下则没有这种中介作用。三
组研究系列为我们的理论假设提供了支持。 
本研究具有一定的探索性，研究的改进和创新主要表现在以下几个方面： 
第一，本研究系统地检验了孤独对个体在不同类型创造性认知任务表现的影
响。以往文献表明孤独对个体归因方式、社会监控、拟人化认知存在显著影响作
用。本研究通过揭示孤独对归因方式、社会监控、拟人化认知之外另一认知因素
的影响作用，也就是创造性认知，这不仅提升了有关孤独对创造性认知影响作用
的理解，而且拓展了孤独在认知领域的研究思路，使得有关孤独对认知作用的文
献更加地丰富和全面。 
第二，本研究提出并检验孤独对个体商品触摸需求的影响。尽管以往文献表
明孤独影响个体在社会交往过程中的行为表现，但就我们的知识所知，尚缺乏孤
独对个体在消费者行为领域的行为研究。我们揭示孤独会增强个体的商品触摸行
为，从而提升和拓宽了孤独对购物过程中行为影响的理解。 
第三、尽管之前的研究发现了孤独会增加个体的物质主义倾向，但是鲜有研
究对于孤独和物质性应对之间关系的过程机制以及作用条件开展进一步的探讨。
本研究实证性地验证了孤独对物质性应对的影响；并为孤独对物质性应对的作用
提供了一种过程解释机制。我们发现孤独会降低感知社会支持，进而提升物质性
应对；最后，通过进一步的探讨不同内外控个体条件下，感知社会支持在孤独和
物质性应对之间的中介作用发现：孤独降低感知社会支持，进而提升其物质性应
对的作用过程仅仅发生于内控性条件下，而对于外控性条件下则没有这种中介作
用。 
 
 
关键词：孤独；创造力；触觉刺激；物质性应对；感知社会支持；心理控制源  
 
 
 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
摘  要 
 
 
IV 
 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
Abstract 
 V 
Abstract 
 
Loneliness is defined as a distressing feeling that accompanies the perception that 
one’s social needs are not being met by the quantity or especially the quality of one’s 
social relationships. People can be alone without being lonely or they can be lonely in 
a crowd. Loneliness can be derived either from a chronic personality trait or from 
momentary life experiences. Loneliness is a universal phenomenon, recognized since 
the dawn of time. According to the evolutionary model, loneliness is interpreted as a 
biological signal which has developed to prompt a change in behavior so as to help 
avoid damage and encourage survival. 
Despite the increasing popularity of communication technology and internet social 
media, Mobile phone, MicroBlog, WeChat, virtual community, internet forum and so 
on, loneliness is still very pervasive today. No matter how conveniently those social 
media have make the communication between people, the feeling of loneliness is still 
very pervasive. Loneliness has been documented as a condition that affects many 
large segments of people across countries. 
   Given its prevalence and pervasive effects, it is not surprising that a great deal of 
research has been done on loneliness. However, extant research related to loneliness 
has focused primarily on its effect on people’s physical and psychological health. Very 
little has been done on whether or how loneliness influences people’s cognition and 
behavior in consumption domain. Only recently has emerging research begun to shed 
light on them. The goal of this research is to advance our understanding on loneliness. 
Specifically, we attempts to fill this gap in the literature by investigating the effects of 
loneliness on individual’s creativity, touching behavior and material coping. This 
paper has reached the following conclusions: 
1. The effects of loneliness on creative cognition.  
Many anecdotal evidences suggested that loneliness can be a source of creativity. 
However, a careful reading of several distinct bodies of research dealing with 
loneliness and creativity reveals a puzzling omission and a serious contradiction. Not 
only little research has focused on the effects of loneliness on creativity, but also this 
limited research are obviously inconsistent. The current research investigates when 
and why the feeling of loneliness has effects on creativity. Drawing from the 
loneliness literature and the embodied theories of cognition, we propose that the 
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VI 
nature of influence of loneliness on individuals’ performance hinges on the type of 
creative task. The experience of loneliness includes feelings of isolation, feelings of 
disconnectedness, and feelings of different from others. According to the embodied 
theories of cognition, thinking involves perceptual simulation. As such, loneliness 
were expected to improve performance on tasks requiring novel ideas that are 
uninfluenced by salient associations, but to impair performance on tasks involving the 
consideration of relationships and associations. A series of four studies offer 
systematic support to our theory. 
    2. The effect of loneliness on the need for touch 
Our understanding has advanced significantly concerning the influence of 
loneliness on the individual’s behavior in social activities with the considerable 
well-established literatures. However, contrast with it, it is not clear how loneliness 
will affect consumers’ behavior while shopping. We examine the effect of loneliness 
on consumers’ preference for information obtained through the sense of touch. Based 
on the theory of attachment, embodiment of emotion, and the literature on loneliness, 
we conjecture that the lonely people should have higher need for touch while 
shopping because of the sense of insecurity resulting from the absence of attachment. 
3. Loneliness and material coping: mechanisms and boundary conditions. 
People often get what they want from the social system, and that process is aided 
by social popularity or by having money. Money can thus possibly substitute for 
social acceptance in conferring the ability to obtain benefits from the social system. 
Loneliness refers to the undesirable subjective feeling of social isolation. Loneliness 
is associated with perceived lack of social support and with having fewer and less 
satisfying relationships than desired. Therefore, we propose that the perceived social 
support mediates the effect of loneliness on material coping. 
However, by a review of the literature on coping of loneliness, it documented 
that participants engaged in various behaviours while lonely. For example, some 
people seek answers to their problems in prayer, while others tell themselves they 
have the strength and resources necessary to overcome their loneliness, or focus on 
their successes. Thus, we propose that the locus of control may moderate the positive 
and indirect relationships between loneliness and material coping. Specially, 
perceived social support will mediate the effects of loneliness on material coping for 
those with internal locus, but not for those with external locus. Three studies offer 
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systematic support to our hypotheses. 
This research is exploratory in nature. This research promises to make several 
contributions:  
1. The effects of loneliness on creative cognition. 
First, it contributes to the literature on loneliness by systemically investigating 
and demonstrating a contingent relationship between loneliness and creativity, thus 
reconciling the mixed findings described in the current literature. This research 
enriches the repertoire of findings about cognitive consequences of loneliness. Prior 
research has suggested that loneliness can affect attributional style, Social Monitoring, 
and anthropomorphism, we extend this line of research by demonstrating that another 
type of cognition, namely, creative cognition, can also be influenced by loneliness. 
Second, it extends the understanding of creativity by identifying loneliness as an 
important factor influencing creative cognition. 
2. The effect of loneliness on the need for touch 
There have being calls for research to improve our understanding on loneliness, 
sensory marketing, and the Role of Touch in Marketing. The present research is the 
first to follow up on these calls. It makes the following contributions. it adds to the 
sensory marketing literature by identifying loneliness as a new factor affecting 
individual’s difference in need for touch. 
   3. Loneliness and material coping: mechanisms and boundary conditions. 
The present research contributes to the literature on loneliness by systemically 
investigating what’s the mechanism and under what condition loneliness will has an 
effect on material coping. Even though the extant findings suggest that loneliness 
have an effect on materialism, whether perceived social support will mediate the link 
and the locus of control may moderate the link between loneliness and material 
coping is unclear. The current research reveals that perceived social support mediates 
the effect of loneliness on material coping among people with internal locus of control, 
but not among those with external locus of control. 
 
Keywords: loneliness; creativity; need for touch; material coping; perceived social 
support; locus of control 
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